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1. Purpose  
Hockey ACT (HACT) acknowledges the emergence of new technology and communication mediums 
(new media), and wish to enable such new media to be used to benefit the sport and its participants 
and to applaud achievements. Social media (see Section 2 below for definition) offers the opportunity 
for people to gather online communities of shared interest and create, share or consume content in an 
immediate setting. As a member-based organisation, HACT recognises the benefits of social media as 
an important tool of engagement and enrichment for its members.  
 
It is important that HACT’s reputation is not tarnished by anyone using social media tools 
inappropriately, particularly in relation to any contact that might reference the organisation or imply 
reference to the organisation.  
 
When someone clearly identifies their association with HACT, and/or discusses their involvement in the 
organisation in this type of forum, they are expected to behave and express themselves appropriately, 
and in ways that are consistent with HACT’s stated values and polices.  
 
These guidelines aim to provide some guiding principles to follow when using social media. These 
guidelines do not apply to the personal use of social media platforms by HACT members where the 
HACT member makes no reference to HACT or related issues. These guidelines should also be used in 
line with the Hockey Australia Member Protection Policy and Procedures  
 
2. Scope  
These guidelines apply to all HACT members, staff and volunteers. These guidelines cover all forms of 
social media. Social media includes but it not limited to such activities as:  
 

 Maintaining a profile page on social or business networking sites (such as LinkedIn, Facebook, 
Twitter, MySpace);  

 Content sharing including Flicker and Instagram (photo sharing) and YouTube (video sharing);  
 Commenting on blogs for personal or business reasons;  
 Taking part in online votes and polls;  
 Taking part in conversation on public and private web forum (message boards); or  
 Editing a Wikipedia page.  

 
The intent of these guidelines is to include anything posted online where information is shared that 
might affect members, staff, volunteers, sponsors or HACT as an organisation.  
 
3. Guiding Principles  
The web is not anonymous. HACT members should assume that everything they write can be traced 
back to them. It is important that HACT members think of the web as a permanent record of their online 
actions and opinions.  
 
When using the Internet of professional or personal pursuits, all members must respect the HACT brand 
to ensure HACT’s intellectual property and its relationship with sponsors and stakeholders is not 
compromised, or the organisation is brought into disrepute.  
 
Furthermore, HACT members may not use the HACT brand to endorse or promote any product, opinion, 
or cause without prior consent; and it must be abundantly clear to all readers that any and all opinion 
shared are those of the individual, and do not represent or reflect the views of HACT.  
 
 
 



 

4. Usage  
For HACT members using social media, such use:  

 Must not contain/link to, libellous, defamatory or harassing content related to HACT or its 
members;  

 Must not publish information that is confidential or in any way sensitive to or critical of HACT, 
its clubs, member, partners or sponsors; and  

 Must not bring the organisation or hockey into disrepute.  
 
5. Club Requirements 

Capital League 1 team and competition updates need to be posted across all social media outlets, 

with each club expected to have a designated communications person who will run the clubs 

Facebook and Twitter accounts. Clubs will be expected to utilise Facebook and Twitter for 

immediate result updates after each game. 

 

HACT’s social media outlets can be found through looking up the following tags on the allocated 

sites:  

- Facebook – hockey.act 

- Twitter - @Hockey_ACT 

- Instagram  - @hockeyactofficial 

 

Facebook 

Facebook is a social media platform that can generate free advertising for a club and should be 

used by every club, every season. For assistance with Facebook please contact HACT 

Communication and Events Coordinator.  

 

Each club must have a cover photo and display photo on their page. They must include a 

description about the club, website address and contact details.  

 

Hockey ACT encourages clubs to send out results at the end of their club games along with a photo 

attached. In the text with the photo, teams should aim to include who won, what the score was 

and who scored for their side.  

 

How this is presented is up to the club, i.e. The club may want to summarise all division results at 

the end of the day in one post, or allocate a post to each division and game played throughout the 

day.  

 

Twitter  

Twitter is an online social networking and microblogging service that enables users to send and 

read short 280-character text messages, called "tweets".  HACT will be encouraging all teams to 

utilise Twitter to provide live results throughout or at the conclusion of each game. As there is a 

limited number of characters, you will not be required to include much information – i.e. name 

both teams/clubs, include the score, include scorers if space, tag @Hockey_ACT (the tag will notify 

HACT that a result has been posted), and hashtags (these are a method of producing trending to 

follow particular topics) 

 

For example, Wests Hockey Club may tweet –  

@WestsHACT defeat @CentralHockey | 2-1 | Wests Scorers: G. Backhus 2 | @Hockey_ACT  #CBR  

 



 

All teams will be expected to ‘tweet’ their results to assist the hockey community, media outlets 

and the general community to follow what is happening in the competition.  

 
6. Consideration towards others when using social networking sites  

Social networking sites allow photographs, videos and comments to be shared with thousands of other 

users. HACT members must recognise that it may not always be appropriate to share photographs, 

videos and comments in this way. For example, there may be an expectation that photographs taken 

at a private HACT event will not appear publicly on the Internet. HACT members should be considerate 

of others in such circumstance and should not post information when they have been asked not to. 

They must also remove information about another person if that person asks them to do so. Under no 

circumstance should offensive comments be made about HACT members or staff online.  

7. Breach of Guidelines  

HACT monitors all online activity in relation to the organisation and it members on official HACT 

platforms. Detected breaches of these guidelines on externally controlled platforms should be reported 

to HACT.  

If detected, a breach of these guidelines may result in disciplinary action from HACT. A breach of these 

guidelines may also amount to breaches of other HACT policies, including the Member Protection 

Policy. Disciplinary action may include but is not limited to a verbal or written warning or in serious 

cases, termination of membership with HACT. HACT members may also be disciplined in accordance 

with HACT disciplinary regulations.  

8. Consultation or Advice  

These guidelines have been developed to provide guidance for HACT members in a new era of social 

interaction. HACT members who are unsure of their rights, liabilities or actions online should seek 

clarification from the HACT Communications and Events Coordinator. Please note these guidelines 

should be used in consultation with the Hockey Australia Member Protection Policy and the HACT 

Facebook Terms of Use. 

 


